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of the events offense. Implementation of the plan passes the stages of selection, ordering, and rethinking quantum events
at the semantic, speech acts and compositional levels of expression. In this event, not only appears in its entirety in the
perceiving consciousness, but also takes a given speaker modality, whereby the listener is the formation of beliefs.
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B crarbe ncciemyeTcst OHTONIOTHS NMEHN B XYJ0XKECTBEHHBIX MpaKTHKaxX. KaTeropus ObITHS — IIeHTpaabHas ISt OH-
Tosoruu. ViMsi, MOHATOE B €r0 COOTHECEHUH C OBITHEM, TIOJyJaeT OHTOJIOTHYECKHUIT cTaryc. MeTom0I0T s HCCIeIOBaHHS
9TOTO SIBJICHMS OMHMPACTCS HA aHAIN3 KOMMYHUKATUBHBIX cTparernil. [Iporiecc oHTONOrM3amMM IUTEPaTypHOTO NMEHN
CBSI3aH ¢ HOMHHOJIOTHYECKHMHU MOJENSMH UMsSHAPEUEHUs, UMSBOILIOLIECHUs, UMSAOCMbICIeHH. B HUX 3anelicTBOBaHbI
pa3Hble CyOBEKTBI TBOPUECKOTO Iporiecca. B akTe nMsHapedeHHs: aKTUBHAS PO PUHAMICKUT UMSIATEITIO0, KOTOPBIHA
HaJIeNsIeT Tepost UMEHEM U (POPMHUPYET JUTsl HEro «HOMUHOJIOTHYECKHH Kopuaopy». MMsBoriomieHne o0ycioBIeHo mpo-
1[ECCOM JIMIHOCTHOTO CAMOCO3HAHMS «5» B TPAHHIAX COOCTBEHHOTO MMEHNU. B 0CHOBE MMSOCMBICTIEHHST HAXOIUTCS 3CTe-
THYecKasl pe(IeKcrsi O MPHPOJie HOMUHOJIOTHH. [IaHHBIE MOJEIH MOTYT COCYILECTBOBATh B XYJIOXKECTBEHHBIX TEKCTAX.
Marepuanom ananusa seistrorest nponssenenus A. C. [ymkuna, M. 1O. JlepmonToa, Kozemsl [IpyTkoBa.
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The article studies the names ontology in belles-lettres practice. Category of being is the central one for ontology. The
name understood in its correlation with being has got the ontological status. The methodology of this phenomenon research is
based on the analysis of communicative strategies. Literary name ontologization process is connected with the nominological
models of naming, name personification and name comprehension. They involve different subjects of creative process. In
the naming act the active role belongs to one who gives the name to the character and forms “nominological corridor” for
him. Name personification is due to the process of “I”” personal self-consciousness within the possessed name. At the heart
of name comprehension there is aesthetic reflection on the nature of nominology. These models can co-exist in literary texts.
The research material is represented by A. S. Pushkin’s, M. Yu. Lermontov’s, Kozma Prutkov’s works.
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B craree paccmarpuBaeTcsl TIIaMypHBIH JAUCKYPC Kak OCOOBIM BHJ| KOMMYHHKAIUH JIOEH, B KOTOPOM 3aJIOXKEH
OIIpE/IeICHHbIN CTaHIaPT KM3HHU, IPOrpaMMa ITOBEACHHS, B PaMKaXx 3a/laHHbIX LIEHHOCTHBIX OpUeHTalil. B cuiy cBoeit
MOBBIIICHHON aKTyaJIbHOCTH INIAaMYPHBIH JIMCKYypC Pa3BUBACTCS B KOHIIOMEPAT TEKCTOB PAa3HBIX PEYEBBIX KAHPOB — OT
AHAJIMTUYECKOI CTaThy /10 aHek10Ta. OHOM X OCHOBHBIX XapaKTEPUCTHK IIAMYPHOIO AUCKYpCa SBIACTCS 00pallieHne
K TIPELEICHTHBIM ()eHOMEHAM, KOTOPBIE SIBJSTIOTCS OTHAM M3 MOIIHEHIIINX CPEICTB MaHHITYJIMPOBAHUEM O0IIECTBEHHBIM
co3HaHHeM. [IpeLeIeHTHBIME JUIsl TIIaMyPHOTO JMCKYpCa CTAHOBSATCS TEKCThI, OTPAXKAIOLINE €ro KIIIOYEBYI0 HJCH0, TO,
YTO B KYJBType HAJIEJIEHO [IEHHOCTHIO — CYAaCThe, KPacoTa, MOJIOJOCTh, 30POBbE, YCIEIIHOCTD, JIFOOOBb, IPHUHAUICHK-
HOCTb K JKEJIAHHO# TPyIIIie, — MOKET OBbITh JOCTUTHYTO IIPH IIOMOLLM JCHET: B cTaTbe 1aeTcst TUIONOT S PELEACHTHBIX
(heHOMEHOB, COIPOBOXKIaeMasl JIMHIBUCTHIECKHM AaHAIM30M Ha IPUMEpax M3 Pa3IndHbIX MEAUHHBIX PECypCcOB, B TOM
Yrcle ITHLEBbIX JKypHanoB. Takue xypHaibl, kak «Harper’s Bazaar», «kELLE», «GQ», «MAXIM» u ap. ommuyarotcst
HE TOJIBKO IVIAMyPHOH HaIpaBICHHOCTHIO, HO M THIIOJIOTMYECKUMHU OCOOCHHOCTSIMU: IITHIICBBIN (hopMar, IieseBast -
TapHasi HAPABJICHHOCTb, PEKIAMHO-TIO3UTHBHBII CTHIIb, KOTOPBIC ONPEEIHIN OOIUK IIAMYPHO! KyPHATUCTUKH.
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This article is dedicated to the phenomenon of glamour discourse as a special kind of communication of people,
in which certain standard of life is put, the program of behavior, in the lanes of valuable orientations. According to
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